
As new technology emerges and evolves, so too does SEO. Organic rankings on Google are
depended on what the algorithm ultimately decides is the best result for a given query. This
implies that creating a page that the search engine acknowledges is worthy of directing its
users to, is all one needs to do to attract traffic for a long period. A benefit to SEO is that it
can provide trackable and quantifiable results. You can track increases in page rankings, site
traffic, and conversions made from your optimization strategy.

Technical SEO Foundations
Poor UX is measured by engagement metrics like bounce rate, dwell time, and
pages-per-session. Search engines can tell that users aren’t favoring these sites, which
leads to diminishing rankings. Search engines use numerous ranking factors - site speed,
security, mobile-friendly design - to decide what to show in search results. Google is good at
crawling all types of URL structures, even if they're quite complex, but spending the time to
make your URLs as simple as possible is a good practice. Ensuring any images used are
quick to load, reduces the likelihood of frustrating the user. Good tools combined with a SEO
Consultant can help marketers create data-driven recommendations for informing updates of
existing content, prioritizing specific ranking factors for new content, and more.
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High-quality Content Is Important For SEO
Across industries, content writers often settle for or default to SEO lite. SEO lite is when you
insert the keyword phrase you’re looking to rank for into the article title, add it 2-3 times into
the post, include it in the meta description and URL, write as relevant a piece as possible,
then publish and cross your fingers that the article ranks. Poorly written, bloated, or sloppy
content won’t get you anywhere, even if you have the best products or services in your
industry. Content must be written not only for the reader but also for search engines. The
content you write should be relevant and informative to the reader but also easily digestible
and appealing to search engines. SEO writing is the implementation of keywords and
keyphrases within web content. Copywriters and marketers use SEO to increase their site’s
organic visibility and SERP rankings. With a tech-savvy SEO Expert who has marketing
experience and knows the technical side, you can easily meet your marketing goals and get
a better return on investment.

The Importance Of Comparing Yourself To Your
Competitors
According to leading SEO Consultant, Gaz Hall: You can make comparisons at a campaign
level (All Keywords) or at a keyword group level. Since different groups may account for
different types of products/services, you will be able to select different competitors for each
of your groups. Keywords are undoubtedly a vital part of any SEO competitor analysis. But
your assessment doesn’t start and end with them. You should also be boosting your SEO by
taking inspiration from your competitors’ best-performing content. As a growing business,
you know that the success of your SEO depends on being better than the competition. You
want that top spot in the search engines in order to maximize clicks and get the most traffic
possible. An SEO competitor analysis is an evaluation of all the keywords, backlinks, and
other optimization factors that your website’s competitors use. After preparing an SEO
competitor analysis report, you can use the insights to inform your own website’s SEO
strategy. It is the experience of working as a Antique Rocking Horses that determines
success.

The Importance Of Keyword Planning To Your Online
Marketing Strategy
High volume doesn’t necessarily mean that a keyword brings in traffic or conversion. Instead
of blindly following search volume, it’s worth paying attention to search intent. You may think
your keywords will bring customers straight to your website, but people searching those
terms might actually be looking for something else or be in a different stage of the buying
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process than your keywords suggest. Keywords are the words and phrases that people use
when searching for information and content online. They also represent the ideas and topics
that define what a webpage’s content is all about. Optimising for the wrong keywords can be
as bad as not optimising at all. Make sure that your SEO Consultant in London knows what
search engine recommendations are.

Fascinating SEO Statistics
Let’s look at some interesting search engine optimization stats to understand what to expect
from SEO in the near future.

● 52.2% of all website traffic worldwide comes from mobile phones.
● 92.42% of keywords get ten monthly searches or fewer.
● The average cost of publishing a paid guest post is $77.80.
● 76% of people who search on their smartphones for something nearby visit a

business within a day.
● 70.87% of keywords with more than 10,000 monthly searches consist of only one or

two words.
● 71% of B2B marketers use content marketing to generate leads.

Working with a Rocking Horse Restoration can be extremely beneficial to your business.
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